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DON@ project and consortium

The project DON@, standing for "Donation Opportunities for Newcomers",
aims at making higher education more inclusive, in particular by facilitating
the integration and improving the living conditions of students with fewer
opportunities through the promotion of values such as mutual aid, inclusion
and sustainable development.

Composed of higher education institutions (INSA Rouen in France, Vytautas
Magnus Universitat in Lithuania, Universitat Politécnica de Valéncia in Spain)
and civil society associations (ESN France and ESN Cosmo Lyon in France,
IASIS NGO in Greece), the consortium is working to generate clear changes :

Creating a new dynamic around inclusion & solidarity in higher education
institutions;

Enable students with fewer opportunities to reduce their expenses;
Encourage mutual aid between students;

Reduce waste and carbon footprint in higher education institutions.

How to do so ?

In practical terms, the DON@ project promotes the sharing and re-use of objects
within student communities, by encouraging the donation of objects and organising
donation events.

Thanks to the work and the tools developed, the partners have been able to define the
contours of the donation events and set up these "Sharing is Caring" events for
students: organised in each partner's countries, these events have so far brought
together more than 700 participants and enabled more than 1,000 items to be
distributed to students in need.
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Objectives of the guide

The three main objectives of this guide are:

Supporting universities and student organisations in the
realisation of sharing and caring event ;

Sharing good practices based on the different experiences of ,
the DON@ consortium;

Proposing practical and simple advice adapted to any
. stakeholders involved with the student environment.

Target of the guide

There are three main target groups for the implementation of the DON@
project: Higher Educational Institutions and different typology of schools,
public institutions supporting the student environment as well as youth
organisations and NGOs.

The DON@ consortium have identified this general list of stakeholders to
whom they adresse this guide:

HEI and schools Youth organisation
and NGOs Public institutions
. Universities e Student supporting these
. Educational organisations first two groups of
institutions * NGOs in the youth stakeholders.
. VET schools filed
e Sport associations
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Sharing and caring event definition

The sharing and caring events are the core of the DON@ project. The
organiser can be different stakeholder, but the combination suggested is a
University and a Student organisation involved with the local and
international incoming Student.

The objective is to create a welcoming space and moment for students,
where previously collected items are available (for example kitchen items,
small home appliances etc.) The goal is to support them in their arrival while
raising awareness around ecological issues.

HOW TO PLAN A SHARING AND CARING EVENT?

Finding partners and building the team
How to map and contact adapted partners for your event ?

First step: Evaluation of the needs

To be able to identify an adapted partner, it is important to organise
meetings with your colleagues to identify the complementary skills and
competences you could find on partners that could help and be interested in
the project.

Then, write a survey for students to know which kind of items they need at
their arrival and when. Share the survey with your colleagues.

Second step: Mapping_ of similar existing project in the local area

Then, working on mapping stakeholders involved in the thematic of second
hand items, student precarity, welcoming and other charity organisations is
an important step to meet potential partners, communicate about your
project idea and especially identify similar projects in your local area.

A best practice can be to ask these stakeholders if they agree to share the
survey to students they are in contact with. The data collected can be a very
important added value to your project.
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Third step: Networking and role of stakeholders for the event
After these initial discussions, keep in touch with the partners you feel are
best suited to your project and who meet the needs you identified in the
needs assessment phase. Sound them out to see if they would be interested
in being involved in the project and, if so, in what way. It is important that you
define and coordinate clearly their role so that they feel involved, while at the
same time remaining flexible to implement some potential updates linked to
the project. Thus, you should have different options in mind to test and find
the most suitable one.

A best practice: Have a strong and clear vision on what you want to
collect/donate to be more pertinent when reaching potential partners.

It might be necessary to have a kind of written agreement with partners (on
the type of items needed/accepted). However, partners may have flexibility
in the accepted items within the list.

Example of partners :

Foundations (e.g. Caritas)

NGOs (e.qg. : retired people/people having a lot of items that they can
donate)

District councils

Universities (to organise the event in the building)

Social centres (for storage of items)

Tips from the DON@ consortium :

INSA Rouen about how to build a more inclusive event involving different
stakeholders inside the Higher Education Institution ?

One effective strategy is to solicit the help of student associations and
leverage their networks. These associations often have established
connections and can play a significant role in promoting the event. Their
involvement can sometimes be as simple as helping with communication
efforts, ensuring that the event reaches a diverse audience. By tapping into
these existing networks, you can enhance the inclusivity of your event and
ensure broader participation from various groups within the institution.
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Logistics preparation
Storing and location

It is very important to bear in mind and put in place a storage space. Do not
forget to keep the storage room clean (to preserve the quality of items).

Collection step

Organise the collection of items. You can organise specific events to collect
items inviting students or you can collect time by time items communicating
about timetables for student or external partners when they can bring the
items.

GOOD PRACTICE

e Storage & event should be at the same place if possible : it is logistically more
convenient

e Organise smaller events more regularly instead of only one big, so that you can have
a better flow and not store a huge amount of items at same time

e Try to diversify the stock of items proposed and to collect regularly

» Ask students to bring items clean and check before storing/when collecting

» Have a follow up document (with items taken, date ...). It is useful for
management/follow up of the stake, and it can also enable you to evaluate “how
many lives” an object can have (how many times it was used, taken, given back, re

taken...)

* Invite other stakeholders to collection events (share the news in the neighbourhood to
have more people/organisations ...)
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Tips from the Don@ consortium :
ESN CosmoLyon about distribution and store management

For the storage of items :

e If you don't have any storage room, try to find partners who do, so that
you can store your items (university, other associations,...).

e For the management of the store, try to have fixed hours over the long
term and to create a process for people coming to collect items (e.g.
reception, choice of items, check-out, etc.).

e To ensure that distribution goes smoothly, try to keep the shelves
ordered. Before and after each distribution, it can be useful to take just 5
or 10 minutes to tidy and sort the shelves.

For the collection of items:

e Set up donation campaigns to collect items :

o from international students shortly before their departure (via local
international student networks such as ESN, university international
relations....). Also take advantage of the time when they come to
collect items to raise their awareness of the return of items and the
circular economy.

o from local residents (posters in public places such as association
centres) and businesses (to collect clothes hangers, for example).

e Set up a ‘collecting box’ system in the different university campuses or
student residences. On these donation boxes, put information about the
items that can be dropped off and a way of contacting you when the
boxes are full.
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A TIMELINE EXAMPLE :

Universities based on academic calendar:

End of semester/leaving time for students : collection time (2 to 5 events)
Storage time

September : “Sharing is Caring” events

Student organisations:

It is less easy to do a structured timeline than it is for universities as
international students and local students do not always depend on
academic calendars (those that are doing internships for instance).

Thus, a good practice is to be more flexible in planning the collection time :
make it happen 2 or 3 times starting around April until July/August.
However, you can make the donation events start around August until
October.

GOOD PRACTICE

To ensure continuity and the maximum collection of items, the ideal is to be based on
a “never ending timeline” and to ensure small collection and donation events
throughout the year so that there are not really any breaks in the flow of the events.

Checklist before the event

Make two different checklists: one for the day and another for the organisation of the
event itself. Make the difference between the logistic checklist for the organisation
before the event and the day of the event for :

e Volunteers Coordinator

e Partnership

e Communication

» Logistic Coordinator (collect and donation of items, place of the event...)
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COMMUNICATION PLANNING

The communication step in the preparation of the event is fundamental. Do not forget to
also plan your communication for the collection step and for the event.

GOOD PRACTICE

Always remember to share the registration for the sharing and caring event
in advance and elaborate a communication plan to share more than one
time with the invitation.

Contact your partners to ask them to share the invitation (the same that
have shared the survey and the one you involve in the project).

Tips from the Don@ consortium:

10 tips for successful communication from VMU

Build your communication plan according to the academic
calendar

Create a timeline of the main events which are important for students. It will help you
create all announcements and posters on time. For example, if you know that the last
day of the lectures is May 24th, and after there will be an exam period (May 27th - June
14th), you must plan ahead. You may plan the Collection Days during the exam session
and after since the exchange students will leave home during this period. The same
situation could be at the beginning of the semester. If you know that the Orientation
Days for newcomers will be set at the end of August, you may organise a Donation Day
for them during the same period.

Define your communication goals

What are your objectives?
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* These questions could help you to think:
* What are you trying to achieve?
* What is your definition of success?
+ What impact do you want to achieve?
* What do you want your audience to think, feel or do as a result of your message?
* What are your expected results?

* In our case, we have defined several goals:
* To raise awareness of the DON@ project among the target audiences, explain what it
is and how it works;
+ To demonstrate the positive impact of the project on their participants and/or target
audiences;
+ To inform our target audiences and stakeholders about the ongoing activities of the
DON@ project (such as upcoming “Sharing is caring” events);
+ To enable newcomers to use the platform, as well as encourage current exchange

students to share their items at the end of the semester (make them knowledgeable
about how to do it);

* To encourage students who are willing to volunteer for the project.

Segment your target audience

This requires a short brainstorming session with your team. It will help you to
understand better for whom you are working, creating, and serving. For example, we
have created such segmentation:

Key audience

e current exchange students;

e potential exchange students;

 potential full-time new international students (newcomers).
Internal audiences

e current exchange students;

e potential exchange students;

 potential full-time new international students (newcomers);

¢ participants of the donation days, focus groups, and surveys.
External audiences

» Students of other higher education institutions (not involved in the project so far);

* Higher education institutions’ administrations;

e Student organisations;

e Public organisations;

e Mass media and social media;

Potential part|C|pants volunteers/ambassadors.
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These questions could help you to think:
* Who is this communication aimed at?
* Who are they (including demographic information)?
» What is their knowledge about the topic (donation, volunteering etc.)?
* What are their existing conceptions about your area of work?
* How open are they to your message?

Create and deliver a clear message

These questions could help you to think:

+ What is the core message you would like your audience to take away from your
communication?

+ What are your impact/outcomes, outputs, actions, or advantages?

* Outline primary and secondary key messages.

+ What are the key facts and other data to support your story?

In this case, you must think about the changes that could happen thanks to your
project.

Try to show the several dimensions:
e Present, past, future;
¢ The road from Point A to Point B;
e Compare the situation before and after.

Take a look at our examples where we are showing the changes:

1.Newcomers have received useful items for their lives in a new city for free during
the “Sharing is caring” event. Several months before the events, all students who
were leaving the city donated items they no longer needed during the collection
days.

2.More than 800 students participated and were able to find kitchen essentials,
cleaning items, and things for studies and sports to kick-start their new academic
year abroad.

3.Sustainability promotion.

4.A new digital platform is coming soon!
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Choose the right channel

Think how you will reach your target audience.
These questions could help you define the channels:

+ How will you reach your target audience?

* When, where, and by what methods?

* What is the context where they will receive this?
* How will they learn about it?

+ What is the most visually and verbally appealing format for your target
audiences/stakeholders?

In our case, we used these channels to inform the students:
e Emails;
e Instagram stories and posts;
e Facebook posts;
e Posters;
¢ News articles on the HEI website;
¢ Announcements in the student’s chats.

Use the communication canvas for your target audience

Check these tables, perhaps you will find interesting insights. Fill it in according to your
goals and target audience.

Communication Canva for the Target Audience
in priority order Must Think Must Feel Must Do
Participants: Wow, such an awesome | Belonging: | have joined | Watch and share the
* students who video! | have joined a the culture of sharing! video about the “Sharing
donated the items fantastic initiative! is caring” event on their
* students who Proud of myself: | social media, which will
received the | am smart, and | managed to get my life | increase awareness of
donations and succeeded in settling together while studying | the project.
participated in the down and making this abroad (or being abroad
“Sharing is caring” place my home. for the first time in my
event life).
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| want to share it with
my friends who will go
to study abroad for
exchange.

I'd love to become a
volunteer and/or

Belonging: | have joined
the culture of sharing!

Responsibility: | leave
less waste and lower

Advice and sharing
about the project with
friends and groupmates.

Use the digital platform

Prospective incoming
exchange students

Full-time international
students (newcomers)

CO2 levels. after the launch.
ambassador for the
ject. . .

projec Join the project as a
volunteer and/or
ambassador in the
future

| will meet new friends Share the video about

at the beginning of the this event on their

semester during such social media  and

events. Belonging: | have | increase awareness of

Awesome, | will save
my money!

No need to ask my
parents to help me.

| can relax. No need to
seek a job urgently
after coming to study.

| can afford to travel or
do X, Y, and Z more.

After mobility, | will
pack light and travel
light for coming back
home.

joined the culture of
sharing!

Proud of myself: |
managed to get my
life together while
studying abroad (or

being abroad for the
first time in my life).

Responsibility: 1 will
leave less waste and
lower CO2 levels.

the project.

Share and donate their
stuff for the next
cohort of exchange
students
after the end of the
semester.

Use the digital
platform  after the
launch.

Join the project as a
volunteer and/or
ambassador in the
future.

Current local and
international full-time
students (potential
students of
international
exchange programs,
graduates)

Awesome, the
opportunity to go
abroad for a semester
doesn’t seem very
costly now. Thanks to
the DON@ project, |
will save money during
my mobility if I go in
the future.

Now I'm most likely to
participate in
exchange
programmes.

Self-confidence.

Responsibility: 1 will
leave less waste and
lower CO2 levels.

Belonging: | will join
the culture of
sharing!

Consider and think
over the opportunity to
participate in the study
exchange programme
abroad.

Asked/applied for
exchange
competitions in their
home universities.
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Create a clear dissemination directory

This file will help you to count and sort all your communication actions in
one place. You will need it for the report later and also to keep tracking all
your communication activities.

We have used the Excel table with these columns:

e Activity number;

e Partner name;

 Short description and/or title of the activity;

o Activity type;

o Date;

e Primary target group;

e Participants reached;

e Evidence;

e Attachments;

e Extended description of dissemination activity.
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Activity Partner Short description and/or title Activity Date Primary Target Participants
number name of the activity Type Group reached
o . Article Students and
] VMU Article in vFlu.lt/en in the N VMU 906
website website Community EN
Postin Students and
2 VMU Post in Facebook social 2022-12:22 VMU 306
media Community
Postin Students and
3 VMU Post in Instagram social 20221222 VMU 653
media Community
Repost Students and
4 VMU Stories in Instagram in 20221222 VMU 335
. . For incoming
5 VMU Blogpost in Unibuddy Blogpos N foreign 17
Platform t
students
. Post in
6 IASIS Post in Facebook about social rora0100 General 6500
KOM in Rouen ) Public
media
Post in Facebook to Post in General
7 IASIS introduce the general social 20230102 Public 2300
idea of the project media
Article in INSA Rouen Article
. . . General
8 INSA Normandie website in the 20221212 . 22
. . Public
promoting DON@ website
Article in vdu.it/it/ Article Students and
9 VMU website promoting in the 20230109 VMU 281
DON@ project website Community LT
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Communicate all instructions clearly

Define clearly what items you accept for donation and storage and what
items you won'’t. When you are creating an announcement for students who
are going to leave and donate items for future newcomers, communicate
all nuances and details clearly and try to anticipate the questions they
might ask.

Look at the example of the message for the student’s chat:

Hey!

Are you ready for the collection days this week?
June 14, Wednesday, 16.00 - 18.00, lobby, VMU dormitory No. 2, (Baltija), Kaunas
 bring clean and gently used items
« bring items in the bags according to the selected categories (kitchen stuff, electronics study,
leisure time stuff, household items)
* bring your stuff to the appointed place and time

We won't collect and keep: food, medicine, clothes, footwear, bedding

BUT: you can bring clothes, footwear, and bedding to the lobby, and we will donate them to Caritas!
You will be informed about the upcoming events later.

If you want to leave some stuff but move out earlier, please, inform ganna.tron@vdu.lt

See you!
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Recruit the ambassadors of the project and volunteers

Recruiting ambassadors and volunteers for a project can significantly enhance
its reach and impact. Check these ideas to effectively recruit them:

1.Ask those students who have already participated in the surveys or the
events. Keep in mind that they can also serve as ambassadors online! It's
not mandatory for them to be present in your country since they can share
their ideas remotely.

2.Partner with student organisations, academic departments, and clubs
related to your project's theme. Attend their meetings or events to introduce
your project and recruit interested individuals as ambassadors or
volunteers.

3.Attend community events or fairs where you can set up a booth or table to
promote your project and recruit volunteers. Engage attendees through
interactive activities or demonstrations related to your project's mission.

4.Create engaging social media posts highlighting the benefits of becoming
an ambassador or volunteer for your project. Encourage followers to share
the posts with their networks to reach a wider audience.

Ask for feedback

Send the survey after every event, whether it was held online or onsite. For

example, after every “Sharing is caring” event where we have donated stuff
for the newcomers, we asked them:

How did you hear about the "Sharing is caring" event?

How satisfied were you with the donation event?

Were the available items helpful for education or accommodation?
How satisfied were you with the item’s conditions?

How organised and well-managed was the event?
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» Did you encounter any issues or problems during the event?
o What did you like the most about the event?
» What would you like to improve?

o At the end of the semester, will you donate the items you do not need

any more for future students?
» Any additional comments or suggestions?

After collection, this feedback has to be analysed, and the results can be

used for future improvements.

Item collection (physical)

As for the previous step, this one is the second main point that assures you

to organise a successful event. Based on the data collected from the survey,
organise the collection of items by sending communication on social media,

mails, and paper flyers with information for students about items you need

to collect. Do not forget to explain the context of the project.

Good practice:

Especially if it the first time you organise this kind of event, whether you
are organising an collection event itself or whether you have
permanences in your establishment/organisation, do not forget to take
time to share with students about their choice, explain the project
objectives and organise some activities on the carbon footprint for
example to raise awareness about the environmental issue also with
donors.
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Tips from the DON@ consortium :
UPV and IASIS about Recollection days

1.Have items displayed separately ;
2.Have some refreshment, drinks or some food, so students stay around ;
3.Communicate with partners before ;
4.1f having a registration sheet prior to uploading items to website, have
different registration sheets for items;
5.Maximise visibility and engagement of the donation days through
strategic partnerships and and public figures ;
6. Effective planning and logistics having volunteer coordination sorting
the donations;
7.Include interactive workshops and entertainment options ;
8.Use online engagement tools (digital challenges and boost promotional
campaigns) ;
9.Focus on the target group ensuring inclusive participation ;
10.Clear communication and follow up (clear communication for the event
and evaluation questionnaire after the event) ;
11.Learning from challenges...!

DURING THE EVENT : SCHEDULE AND SIDE ACTIVITIES

Schedule and presentation

Prepare the global presentation of the Sharing is Caring event and present it
at the beginning of it. The presentation may contain the following
arguments:

e Presentation of stakeholders

e Main contact points/organisators

e General words on solidarity concept from experts

e Prepare a symbolic sign of participation in the event (pins, bands,
stamps...) for participants

o Wait until all students are arrived and after presentation allow students
to grab items
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GOOD PRACTICE

Manage the time, make sure all activities respect timetable, have
an action plan. Make sure to have staff available to answer
questions and to monitor the event (items restrictions per
students, conflict manager, encourage shy students...). If itis a
big event be sure to have a nurse or first aid kit/support around.

Side activities

They are not mandatory to have a successful event, but they can have a real
added value and contribute to creating a nice environment during the event.
Here are some examples:

®-French dinner: .. g

During each of its national events, ESN France organises a "French Dinner".
How does it work? Each participant brings culinary specialities from his or
her region/city of origin, forming a giant buffet for a gustatory “tour de
France”. This kind of convivial event can easily be replicated in an
international context: a "French Dinner" can become an ‘International
Dinner", during which participants can bring specialities from their countries
of origin.

In addition to being relatively easy to organise and requiring little logistics,
these events are excellent icebreakers, allowing everyone to satisfy both
their curiosity and their taste buds! International dinners have a strong
intercultural dimension, as food is a great way to build connections between
participants, try new (culinary) experiences and learn more about one
country's customs and culture.

So don't hesitate to set up a small area (with a few tables, cutlery and plates)
to tempt the taste buds and create a convivial atmosphere during your
events: there's no better way to welcome people than with a good dinner!
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During your donation events, you could also include different activities to
raise-awareness about topics related to it.

For example, you can propose a trivia game about DON@ : it could be
divided into different categories related to the values promoted, such as
inclusion, environmental issues, circular economy, solidarity...

You can also add a “matching cards” game : it would consist of taking
different items that are donated during your event and trying to match them
with the number of C02 produced by this item (and thus saved thanks to the
reusing).

Finally, another raising-awareness activity could be a mural, where students
could hang stories about the objects they donated or a message to the
future owner. It is a visual and interactive way to show the background story
of the object, hence making them more valuable.

These different activities are a pretext to convey a message to the students
present, to help them become aware of and discuss issues that concern
them directly (environmental responsibility, solidarity and mutual aid, circular
economy). Make it fun to get the message across efficiently!

Good tips from the DON@ consortium:
VMU & tombola activities

During the collection days, we gathered many useful items, ranging from
spoons to table lamps. However, some items were more valuable than
others, and some were particularly fun or unique. We selected the best 5-6
items for a lottery to be held during the Donation Day event. Before the
event, we began registration for participants via a simple Google Form. This
automatically generated a list of participants, each assigned a personal
number. We printed the list and brought it to the event. During Donation Day,
we ran the lottery. With the help of a random number generator, we picked
the winners. This approach added a fun vibe to the event. The event
participants also positively evaluated this activity, as mentioned in the post-
event feedback form.
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HOW TO MAKE THE SHARING AND CARING EVENT
A SUSTAINABLE PROJECT ?

Post-event feedback

To improve your next events, plan in advance a feedback questionnaire for
participants. The content of this questionnaire can include questions about
the organisation, logistics and welcome, but also the period/date of the
event, the relevance of the items offered, the atmosphere of the event and
advice for future events. Finally, you can add additional questions about their
understanding of the environmental impact of the event.

GOOD PRACTICE

You can share the forms after the event or set up booths in the event area
to poll attendees live.

How to involve more stakeholders ?

Extend the reach of your event beyond your local area. Don't hesitate to
contact the networks of youth organisations at European and national level,
which can publish an article/publication about your event. The universities in
Europe from which international students come can also be an important
channel for communicating with students before they leave about the
opportunity you are offering on your campus.

Finally, don't hesitate to contact the DON@ consortium for advice or to

present your project on its digital platform. Communication materials and
other tools are at your disposal!

https://donadstudents.eu/app/landing.php
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Tips from the DON@ consortium :
Student network organisation dissemination - ESN France

ESN France has a number of associations in its network that organise
donation events exchanges.

Good practices exchanges between them are strongly encouraged,
particularly at national and training events, providing a forum for volunteers
to discuss. By encouraging peer-to-peer exchanges of practice, initiatives are
effectively disseminated within the ESN network, which in turn enables it to
share information with its external partners.

By doing so, local stakeholders can easily identify the actions carried out as
part of the Don@ project, and integrate them into their practices or draw
inspiration from them. It also enables local ESN associations to be identified
and thus to become fully involved in student solidarity in their area alongside
other players.

In Dijon, for instance, the university has set up a “Student Solidarity
Commission” made up of several student solidarity associations, including
ESN Dijon. By forming a commission in this way, the various student
associations have more clout and can collectively approach partners outside
the consortium.
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From physical event to Digital platform

Moving from physical donation events to a digital platform is a progress for
the DON@ project, designed to make things easier and more accessible for
students. This platform acts as a straightforward online space where
students can quickly exchange second-hand items—whether it's textbooks,
furniture, or other essentials—without the need of scheduling events.

This shift is all about convenience. Students can browse, donate, or pick up
items whenever they need to, making the process more flexible and
continuous. It also helps create a stronger community as students support
one another in real-time, sharing resources and advice. Creating a digital
platform was also about sustainability and inclusion : by reducing the need
for physical events and transport, it cut down on waste and carbon
emissions, while enabling one to measure the carbon emissions avoided.
Plus, it ensures that all students, no matter their schedule or location, can
take part and benefit from the exchange.

The platform organises items into categories focusing on providing detailed
descriptions and clear photos for each listing. It also includes the item's
condition, dimensions, and any other relevant details, this transparency
ensuring an easier exchange process and helping new owners to find their
items more efficiently. Moreover, this platform makes it easier to track the
items donated and have a clear picture of the most demanded ones.

ESSENTIALLY, THE DIGITAL PLATFORM IS A PRACTICAL TOOL
THAT MAKES THE DON@ PROJECT MORE EFFECTIVE IN
HELPING STUDENTS SETTLE IN, SAVE MONEY, AND CONNECT
WITH EACH OTHER, ALL WHILE PROMOTING GREENER
PRACTICES AND FOSTERING A SENSE OF COMMUNITY'!
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CONCLUSION

We hope that you will find this guide useful and that it will encourage you to
embark on this adventure.

The DON@ Consortium has measured the importance of this project in the 4
countries involved and really hopes that it can be replicated in other
universities and campuses in Europe to support students, especially the most
disadvantaged, and to encourage international mobility by making campuses
more attractive with events for incoming students, but also to help reduce
the environmental impact of mobility.

Let's make international mobility accessible to all !
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